
  earth incorporated                                   by martin zamyatin    
   

Spitting in the 
Ocean 

The image of plastics is deteriorating at 
an alarming rate… What we need to do 

is advertise our way out of it.
Plastic industry lobbying group, 1989
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Coke & Bill Nye Demystify Recycling:  
(In April 2022, Coca-Cola aired an ad 
featuring an animated version of Bill Nye, 
AKA ‘The Science Guy.’  The following 
transcript of Mr. Nye’s draft—obtained from 
an anonymous source at Coca-Cola—
includes final cuts made by the company.)
   Greetings, Bill Nye, here!… Today I’m 
made of plastic. Because, believe it or not, 
research shows that cartoon characters have 
more credibility than humans, even me!

   Recycled plastic.
   Now, if I told you that climate change 
brought on by a warming world is not a 
problem, you’d probably say, “Bill, have 
you lost your head?” [Removes head]
   If we can recover and recycle plastic, we 
can not only keep it from becoming trash, 
we can use that plastic again and again! 
It’s an amazing material! Amazingly 
profitable! In 2021, Coca-Cola earned $9.8 
billion in profit on $38.7 billion in revenues, 
for a refreshing 25% profit margin!
   What’s more is that when we use recycled 
material, we also reduce our carbon footprint. 
What’s not to love? We could reduce our 
footprint a lot more by not using plastic at 
all, but folks, that just ain’t gonna happen.
   So the good people at the Coca-Cola 
Company are dedicating themselves to 
addressing our global plastic waste problem.



Because Coca-Cola has been the world’s top 
plastic polluter for many years in a row,
They know they have a responsibility to 
help solve this issue! And their goal:
create a ‘World Without Waste.’   
   They want to turn every single plastic 
bottle of whatever you wanted before into a 
new bottle of whatever you want now. 
After all, it’s all your insatiable ‘wants’ that 
are responsible for this problem, not them. 
For this, we need to close the loop.
   Once you finish your tasty drink packaged 
preferably, in one of the 117 billion plastic 
bottles Coca-Cola produces every year, you 
throw it into a recycling bin, and the loop 
begins. (If you weren’t all lazy slobs, more 
than 30% of them might make it into a bin.)
   This part of the loop is MRF’s turf. Haulers 
bring all kinds of stuff to the Materials 
Recovery Facility, where things get sorted. 
Recycling infrastructure barely exists in the 
U.S., much less in developing countries, but 
don’t worry: we’re counting on taxpayers to 
shell out billions in order to build more.
   Steel gets pulled away by straightforward 
magnetic attraction, aluminum (the only 
material that’s really economical to recycle) 
gets whisked aside by complicated magnetic 
interaction, cardboard and paper get sorted 
and soaked. Plastic gets sorted by an optical 
gizmo or by hand and gets wrapped into 
bales and sorted by size and composition.   
   For our refreshing beverages we go from 
bales of clear, good old polyethylene 
terephthalate, (phthalates, by the way, are 
endocrine-disruptors, and are associated 
with 80 diseases, including infertility and 
good old testicular cancer) the #1 plastic.   
(Incidentally, the plastics numbering system 
was created by the oil and plastic industries 
to convey the impression that most plastic is 
recyclable, which it isn’t…Clever, eh?)

   These bales are then sent off to a P.E.T. 
reclaimer, who breaks up the bales, sorts 
and greenwashes the plastic, and grinds it 
into flakes like cereal. (Unfortunately, this 
process breaks down the plastic’s long 
polymer chains, so that the bottles can only 
be recycled once, or rarely, twice.)  
   The flakes are melted into pellets, in the 
process consuming large amounts of energy 
and emitting all those deadly toxins, which 
are then melted again and formed into tube-
like ‘pre-forms’ that look like large dowels.
   Nobody much wants this stuff, since virgin 
plastic is cheaper, but after we twist a few 
arms among our suppliers, Coca-Cola 
bottlers buy the pre-forms and blow them 
into bottles, which look just like new bottles. 
   Wait, they are new bottles! Ready to be 
filled with fresh and refreshing Coca-Cola 
products. After which they’ll be ‘down-
cycled’ into things like filler and fabric, 
most of which is not recyclable and will 
ultimately end up in a landfill or incinerated.
   Voila! We’ve closed the loop. Or at least it 
looks like we have. By closing the loop, we 
can create a ‘World Without Waste’, but 
with refreshing taste. That way we can keep 
spending billions building packaging plants 
that use cheap virgin plastic and millions 
more promoting voluntary panaceas like 
recycling, while lobbying against legislated 
solutions that actually work, such as the 
kind of glass container deposit schemes 
that, ironically, Coca-Cola once pioneered.
   Ahhh!…Let’s go! But maybe not to the 
beach, since about 3% of all plastic ends up 
in the ocean (over 11 million tons per year). 
On the other hand, nearly a third of the plastic 
waste that washes up on the shoreline are 
among the 500 brands that the good people 
at Coca-Cola produce and sell each year.
   So, heck, what’s not to love? ◾


