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Corporate Strategy Meeting, July 2015: 
CEO Richard Edelman: I trust I don’t need 
to remind you all what a terrible, horrible, 
no good, very bad year this has been!
   We just lost 3 more top executives—on 
top of Christine Arena’s defection last 
December—all because of our courage to 
stand up against climate change fanatics!                                                       

                               Still from the movie, ‘They Live’ (1988)

HR Manager O’Hehier: I hope you aren’t 
going to ask me what Arena’s doing now.
Edelman: I don’t need to, Carol, my kids 
watch Netflix. She’s making documentaries 
about how we helped greenwash Big Oil.
 …The bitch was a goddamn Executive Vice 
President! It’s a public relations disaster!!
Corporate Strategy Director Engler:
Maybe we should reconsider our position on 
the climate thing, Dick. All this bad press 
we’re getting isn’t helping our reputation.
Edelman: Hell, no, Glenn! WPP and a most 
other top PR firms have caved on the issue, 
but that just leaves more work for us!!
Engler: Yeah, but Nike and Unilever are 
threatening to walk now, too, Dick. They’ve 
been really good clients over the years.
Edelman: You think I care about sneakers 
and soap?!…My father would never have 
given an inch to those eco-fascist fools!!



…By the way, where’s the hell is Freya 
Williams? I want to know what our Social 
Purpose staff think about all this climate BS.
[The board members glance at each other.]
O’Hehier: Um…She just left, too, Dick.
Edelman: She did?…Well then, good 
riddance to that traitorous bitch, too!
Edelman Europe CEO Stewart:
All this greenwashing we’re doing for the 
oil and gas companies doesn’t sit well in my 
neck of the woods, either, Dick. Climate 
denial and coal are toxic topics in Europe.
You wouldn’t want the Greens staging 
another naked protest in the lobby of our 
UK office like they did in 2009, would you?
Engler: Hell no! The newspapers had a field 
day with that one. I remember that one 
headline: “Edelman Faces the Naked Truth”.
Edelman: Mike, I want you to issue a 
statement that Edelman will quit doing 
business with coal clients or climate deniers. 
Of course, that won’t stop us from continuing 
to work with Big Oil. After all, those guys 
have spent $3.6 billion on PR!…Now, how’s 
damage control going with the China thing?
Regional President Coombs: How the hell 
were we supposed to know that our hand-
groomed journalist would get caught up in a 
big corruption scandal? One minute the guy 
is promoting our corporate Code of Conduct 
at Davos with you, and the next we find out 
he owns stock in our Chinese subsidiary!
Engler: Relax. Xi is on a big anti-corruption 
kick right now. I’m sure it’ll blow over.
Edelman: It fucking better! I already had to 
close the Moscow and Stockholm offices! 
By the time my daughters take over for me 
after my heart attack, there’ll be nothing  left!
Stewart: You know, I’m starting to think 
Bob Philips was smart to walk away from 
this job to write that bestseller, “Trust Me, 
PR is Dead”…Catchy title, by the way.

COO Harrington: Yeah, but that wasn’t as 
bad as Wendell Potter publishing that book 
“Deadly Spin: An Insurance Company 
Insider Speaks Out on How Corporate PR Is 
Killing Healthcare & Deceiving Americans.” 
Edelman: That title is way too long. Anyway, 
I don’t want to hear any more about the 
astroturf campaign we ran for Big Tobacco! 
My father smoked two packs a day for 20 
years and lived to 92….Which reminds me, 
did I tell you guys how I used to flush my 
Dad’s smokes down the toilet as a kid?
[The board unanimously roll their eyes.]
Harrington: Remember the MicroSoft 
campaign? Planting those fake testimonials 
about the Vista OS in the media was a stroke 
of genius! Not to mention giving away free 
computers to journalists. So what if they all 
immediately dumped Vista and reinstalled 
XP?…They wrote glowing reviews!
Engler: It’s too bad we got caught astro-
turfing for WalMart too. We were pulling 
down $10 million a year on that campaign.
Global Clients President Sepulveda:
The media is starting to catch on that the 
‘Dolphin Safe’ campaign we ran for Starkist 
also stinks like a dead fish—just a ruse to 
reassure consumers and cripple competition.
Edelman: Sorry, Charlie. We’re not mess-
ing with Heinz’s brands!…They just merged 
with Kraft, and its gonna be a huge account.
Coombs: Cheer up, guys. It looks like we’re 
gonna nail the contract to run the Saudi royal 
family’s PR machine. We’ll be plenty busy 
covering up for all those extremist Wahabi 
scions who rape their overseas servants with 
impunity and murder civilians in Yemen.
Edelman: Did you say ‘rape?’ That reminds 
me, did you guys catch the final episode of 
‘Mad Men?’…My doctor tells me my blood 
pressure is off the scale! He says I should go 
meditate on a hilltop like Dan Draper. ◾


